
 
              Results 

                 A Survey of The Communication Initiative Network 
               March - April 2006 

 
 
This survey was an attempt for us to gather information about how YOU are using The Communication Initiative (The CI) 
websites, electronic magazines, and interactive virtual processes. The survey was open from March 17 through April 26 
2006. There were a total of 2,334 respondents out of the approximately 60,000 people in the network. Below is a 
summary of the results from this survey – how many people responded to each question and what their responses were. 
 

** See Appendix A for participation rates by survey section 
 

ABOUT YOU (section 1 of 8) 
 
1. First/Given Name: {open-ended question} 
 
2. Last/Surname: {open-ended question} 
 
3. Organisation/Affiliation (e.g.: Company, University, Group, etc.): {open-ended question} 
 
4. City/Town, State/Province: {open-ended question} 
 
5. Country of residence:  
6. Country of nationality: 
 

Country of residence / nationality
** Note: percentage differences are negligible

between residence and nationality

1%

2%

13%

35%

1%

17%

7%

4%

3%

5%

12%

CARIBBEAN

EASTERN EUROPE &
CENTRAL ASIA

EAST & SOUTHERN AFRICA

LATIN AMERICA

MIDDLE EAST & NORTH
AFRICA

NORTH AMERICA

SOUTH ASIA

SOUTH EAST & EAST ASIA

SOUTH PACIFIC

WEST AFRICA

WESTERN EUROPE
(EUROPE)

 
** See Appendix B for a breakdown of responses by country 

 



 
7. Position [your title at work]: {open-ended question} 
 
8. What best describes your profession? 
(select only one) 
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81
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45
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35

165

48
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academia

alternative media organisation

bilateral organisation

community media organisation

international NGO/CSO

journalist

local government

local/national NGO/civil society organisation (CSO)

multilateral/united nations organisation

national government

philanthropic organisation

private media organisation

private sector organisation

public media organisation

research institution / think tank

volunteer

other

 
 
9. What best describes your main work responsibilities? 
(select all that apply) 

131

14

388
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404

294

204

123

47

243

91

16

239
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administrator

artist

communication practitioner

donor/funder

facilitator

programme director/executive

programme manager

teacher/instructor/professor

writer/editor

film/video maker

researcher

student

not affiliated with a communication field at all

other

 



 
 
10. What is the highest level of education you have attained? 

post-doctorate 
training

3%

high 
school diploma/ A 

levels
7%bachelor's degree

29%

master's degree
49%

Ph.D.
12%

 
 
 
 
 
 
 
 

WEBSITES (Section 2 of 8) 
The Communication Initiative network is made up of 3 main websites: The Communication Initiative 
(http://www.comminit.com), La Iniciativa de Comunicación (http://www.comminit.com/la), and Soul Beat Africa 
(http://www.comminit.com/africa/). 
 
 
11. I visit the following websites: 
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12. I first heard of The Communication Initiative websites: 
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from a colleague w ho sent me an email

from a colleague w ho told me

from another w ebsite

by searching the w eb

through one of the The CI’s electronic publications
 -The Drum Beat, Son de Tambora, The Soul Beat, DB Clicks, etc- 

through a printed version of one of The CI’s electronic publications

through a printed version of one of The CI’s w ebsites

because I w as contacted by The CI or La Iniciativa de Comunicación or Soul Beat Africa

through one of The CI’s communities of practice
 -Boletín Red Salud, Health e Communication- 

through an event supported by The CI

through a bibliographic reference in a publication

through one of The CI’s partner organisations

I don’t remember

I don't know  about them

Other

 
13. I use The CI websites to: 
(select all that apply) 
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conduct research for programmatic/strategic purposes

conduct research for academic purposes
conduct research for material for other electronic

publications or online resources
support my teaching curricula

)find people who are doing similar work (networking

find new jobs

find training courses

find events

find resources for my work

)find funding opportunities (awards, grants, scholarships

find advanced academic degree opportunities

I have never used any of The CI websites

Other

 
 
 



14. In addition to the above, I have used the following features on one or many of the CI 
websites: 
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15. The first place I tend to go when I visit The CI websites is: 

552

640

249

168

65

65
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a specific summary associated with an abstract from
an e-newsletter

the Home Page

the Vacancies page

a specific section of one of the websites
- e.g. Materials, Becas, Edutainment -

the Custom Search page

the keyword search box
- top left of any page on any of The CI websites -

a specific Window

it varies

other

 
 
 



16. I rate The Communication Initiative website(s) features (including The CI, La Iniciativa 
de Comunicación and Soul Beat Africa websites), as follows: 
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the quality of
the content

is…
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is…

the look and
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Excellent Very Good Good Mediocre Poor

 
 
17. Additional comments related to website features (random sample, unedited):  
 

• FEATURES ARE EXCELLENT PAGES .PAGES CRWODED,CLUMSY  
• They are pretty good. Perhaps the format could improve.   
• It is not easy to navigate, is not clear where to go when you look for certain information.   
• I find there is too much old/out of date information on the website. It would be easier to navigate if some of the 

information were moved to an Archive section, especially when searching. Also, re-organising the information so 
that the most recent examples are displayed first rather than last is essential. I find the small print size and the 
way that only a narrow strip of the centre of the screen is used negatively affects the usability, look and feel of the 
site.   

• sometimes information in the e-publications is repettive and the same link opens up under different summaries of 
the publication   

• It would be even more useful if teh content was categorised by region.   
• It has been my source of inspiration, my mentor and guide. best wishes Dr pramila Sanjaya   
• Home page is too busy. Consider using drop down menus.   
• Some of the websites take time to open while others are inaccessible.   
• the French version of the website is missing.   
• might highlight links more for easey navigation   
• Honestly, I feel happy when I see a msg from Ci in my inbox and spend at least 20-30 mins going through the 

different information. I seldom e-mail information to my friends & colleagues or to my own mail box for future use.. 
It is an excellent effort ...   

• Please perk up the colours! CI has had the same look for the last several years.   
• great research source; lots of ideas and content   
• I look forward to gain more knowledge from this website. i would like to introduce this to my friends who doesn't 

know more about it   
• I get blinded by the many options on the CI website - In an era of information overload, it might be easier to have 

less rather than more info (or perhaps more layered/categorised) 
• Yeah I would to see more of political dialogues on issues of public discourse. Also more capacity building material 

for community journalism. Maybe also create a space for blogging or say chat rooms. Having asserted that I also 
need to commend you for the brilliant initiative you've set rolling I greatly appreciate it. Thanx   



 
 
18. I would purchase books on development communication (e.g. publications that are only 
available for a fee) from The CI website if that service was available: 

Yes
37%

Other
18%

it depends
7%

only if they were 
available in a 

specific language
5%

No
13%

I never order books 
from the internet

20%

 
 
 
 
 
 
 
 

MAGAZINES (Section 3 of 8) 
The Communication Intitiative websites publish 3 main electronic magazines: The Drum Beat is published weekly by The 
Communication Initiative (http://www.comminit.com/drum_beat.html), Son de Tambora is published 3 times monthly by La 
Iniciativa de Comunicación http://www.comminit.com/la/drum_beat.html) and The Soul Beat is published twice monthly by 
Soul Beat Africa (http://www.comminit.com/africa/soul-beat.html). 

 
 
19. I found out about The Drum Beat/Son de Tambora/The Soul Beat electronic magazines: 
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369

264
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42

18

80

152
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from a colleague

from another website

from another electronic newsletter/magazine

by searching the web

because I was contacted by The CI

through an event supported by The CI

through an event where The CI was present

from a bibliographic reference

I am not familiar with them

Other

 
 



20. I subscribe to The Drum Beat/Son de Tambora/The Soul Beat electronic magazine 
because: 
(select all that apply) 
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it is free

it publishes information relevant to my work/interests

for the job listings

I am a contact for a summary on The CI websites

it was recommended by a colleague or staff member

I don't subscribe

I don't know

Other

 
 
 
21. I read The Drum Beat/Son de Tambora/The Soul Beat electronic magazine to: 
(select all that apply) 

784

508

616

672

719

705

1151

616

282
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534

98

702

64

46

0 200 400 600 800 1000 1200 1400

conduct research for programmatic/strategic purposes

conduct research for academic purposes

)find people who are doing similar work (networking

find new jobs

find training courses

find events

find resources for my work

)find funding opportunities (awards, grants, scholarships

find advanced academic degree opportunities

learn more about communication for development

support my communication learning/studies

participate in polls or discussions

I read it for personal interest
I have never read The Drum Beat/Son de Tambora/The

Soul Beat
Other

 
 



22. I click on the links associated with the abstracts within The Drum Beat/Son de 
Tambora/The Soul Beat to read the more detailed information: 

122

544

909

260

18

27

51
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every issue

frequently

sometimes, w henever something interests me

once in a w hile

never, because my internet access is so limited

never, because I am not interested in the more detailed information

never, because I w as not aw are of the URL links to the w ebsites

 
 
23. I forward issues or portions of The Drum Beat/Son de Tambora/the Soul Beat to my 
colleagues/staff to use: 

once
18%

occasionally (one to 
5 times per month)

46%

periodically (more 
than 5 times per 

month)
11%

often (more than 10 
times per month)

6%

never
19%

 
 
24. I also receive the following periodic electronic magazines/communications from The 
Communication Initiative (as of end 2005): (select all that apply) 
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203

198

193
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305

352

213

67

150

283

86

256

721

43
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HealtheComm News

DB Classifieds

DB Click: Adolescents

DB Click: Children

DB Click: Environment

DB Click: Gender Equity

DB Click: Health

DB Click: HIV/AIDS

DB Click: Human Rights

DB Click: ICT4D

DB Click: Immunisation, Vaccines & Polio

DB Click: Media

DB Click: South Asia

DB Click: Sustainable Development

none of the above, because I was unaware of them

none of the above, because I am not interested
none of the above, because I receive too many

postings from various organisations
 



 
25. I also receive the following periodic electronic magazines/communications from La 

Iniciativa de Comunicación (as of end 2005): 
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93

780

474

102

121
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Boletín Red Colombiana de Medios para Niños y Adolescentes

Boletín Red-Salud

SDT Clasificados

Click: Educación

Click: Medios

Click: Niñez y Juventud

Click: Salud

none of the above, because I do not read Spanish

none of the above, because I was unaware of them

none of the above, because I am not interested
none of the above, because I receive too many postings from

various organisations
 

 
26. I also receive the following periodic electronic magazines/communications from Soul 

Beat Africa (as of end 2005) 
(select all that apply) 

160

102

1078

291

189
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SBA Extra: Community Radio

SBA Extra: Edutainment

none of the above, because I was unaware of them

none of the above, because I am not interested
none of the above, because I receive too many

postings from various organisations
 

 
27. I would like to hear from The Communication Initiative: 
28. I would like to hear from La Iniciativa de Comunicación (in Spanish): 
29. I would like to hear from Soul Beat Africa: 
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PEER NETWORKING (Section 4 of 8) 
The CI websites and electronic magazines include contact information and more detailed source material for each 
summary in order for you to gather further information if you need or want it. 
 
 
30.  After reading summaries on The CI websites or within the e-magazines, I have 
corresponded via email, telephone, fax, or post with the contacts listed: 

 

often (10+ times)
3%

never
34%

once
12%

periodically (5+ 
times)

7%

occasionally (1- 5 
times)
33%

I was unaware I 
could contact 
people directly

11%

 
 
 
31. As a result of using The CI websites, I have developed valuable new relationships 
(select all that apply) 

 

with staff in my 
organisation

9%

I have not developed 
any new 

relationships as a 
result of using The 

CI websites
54%

with peers 
internationally

16%

with peers in my 
country/region

10%

with colleagues from 
my organisation in 
my country/region

6%with colleagues from 
my organisation 
internationally

5%

 
 
 
32. The ability to make direct contact with an individual involved for every piece 
summarised on The CI website is: 

Other
3%

I was not aware I 
could do this

26%

irrelevant – I never 
contact them

9%

somewhat important
34%

very important to me
28%

 



33. I have participated in an online discussion hosted by The CI: 

15

32

189

209

323

872

195
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often (10+ times)

periodically (5+ times)

occasionally (1-5 times)

once

never, because I am not interested

never, because I was not aware of this possibility

other

 
 
 
34. I would like to see more discussions hosted by The CI. 

590 1291011

yes - I would be interested in more information about this service/feature

no - I don’t care one way or the other

Other

 
 
 
 
 
 
 
 
 
 

WINDOWS (Section 5 of 8) 
The CI’s “Windows” or focal points organise information from The CI websites specifically relevant to a particular 
development issue, region, communication tool or communication approach (see http://www.comminit.com/human-rights/ 
and http://www.comminit.com/la/television/ and http://www.comminit.com/africa/edutainmentwindow/ for examples). 
 
 
 
35. How familiar are you with The CI websites "windows" or "focal points"? 

Not at all
35%

A little
30%

Somewhat
26%

Very
9%

 
 



36. I think the windows/focal points are useful because: 
(select all that apply) 

604

456

468

49

457

60
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I can find all of the information I need relative to my work focus

I can see that there are other people/organisations working in
similar ways on similar issues

I am able to see the most recent information on The CI websites

I do not find them useful

now that I know what they are, I can see how useful they would be

despite now knowing what they are, I don’t think they would be
particularly useful

 
 
 
 
37. I find that the navigation for getting to and from the specific windows/focal points is: 

could be better
13%

clear
48%

Other
9%

I‘m not sure - I still 
don’t get this 

“window” concept
30%

 
 
 
38. I would like to see a SPECIFIC window/focal point on: 
(select all that apply) 

629

686

574

323

268

68

293
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a particular communication approach **

a particular communication strategy **

a development issue **

a specific region **

a specific medium **

other **

nothing else – the current offering is adequate

 
** see question 39 below for a random sample of expanded answers 

 



 
39. Preference for a new window/focal point (random sample, unedited): 
 

• Educational communication   
• a new window on development issues and opportunities in Africa   
• I would like to see information related specifically to the Former Soviet Union countries, or South Caucasus   
• Africa   
• The component of net working across, capacity building of the grass root NGOs , in INDIA, opportuinities for 

experience sharing in the sectors mentioned.   
• Behaviour Change Communication   
• Communication strategy: Participatory communication, Social marketing. Communication approach: Art for 

development. Region: Himalayan region. The windows/focal points could be improved by removing all the items 
from the home page (a simple link back to home page should be enough) and instead have a more strategically 
design window. For instance in the South Asia window I customized to my own preferences, I would like to have 
items organised by themes (the ones I chose during customization0 within this focal point window. I would also 
like to have access to a search button that would straight away search only the south asia stuff. Maybe also a 
button with links to south asia NGOs and newspapers… these are just ideas.   

• Capacity building of CBOs, agriculture   
• behavioural change in communication; social marketing; poverty; Africa; and film.   
• public health   
• behavior change, social marketing   
• Poverty reduction ideas & means for women in Africa & the Middle east   
• DB: Media DB: ICT4D DB: Children Southern Africa   
• Central-Eastern Europe   
• A Bahasa Indonesia - focal point please :o)   
• participatory communication parenting/family development Caribbean and Latin America   
• Behaviour change Communication for HIV prevention   
• Poverty is a disease that is bitting hard into the life of Africans mostly, and i would like to know more on how this 

can be reduced effectively, especially as concerns women who are the carers and breadwinners in many homes 
in rural Nigeria. It would also help my work with rural women in Delta State.   

• Topics that also relate to gender, ethics, human rights and development   
• Southeast Asia   
• Electronic and paper dissemination strategies.   
• 1)CREATIVE CHARITY; 2)CHILD POVERTY, HUMAN DIGNITY; 3)SOUTH ASIA; 4)FILM, THEATRE & MUSIC; 

5)OPPORTUNITIES FOR INTERNATIONAL 'GOODWILL'/YOUTH EMISSARY/PEACE & SOLIDARITY 
SPOKESPERSON WORK,AND CI SUPPORT TO INDIVIDUAL/TEAM APPLICANTS FOR THE SAME-   

 
 



CONTENT (Section 6 of 8) 
As information sharing processes, The CI websites include over 27,000 summaries - and occasionally full documents - of 
initiatives, information and opportunities for communication for development practitioners, academics, development 
“actors” interested in communication, decision-makers, policy-makers and funders. 
 
 
 
40. The qualities that I consider most important in an information source are: 
(please select only THREE options) 
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accuracy

authority

brevity

comprehensiveness

depth

high-quality summary

timeliness

other

 
 
 
41. I would rate the quality of the summary information on The Communication Initiative 
website like so: 
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42. I would rate the quality of the summary information on La Iniciativa de Comunicación 
website like so: 
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43. I would rate the quality of the summary information on Soul Beat Africa website like so: 
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44. My preferred way(s) to classify, or search for, information about development issues is: 
(select all that apply)  

1486

680

549

483

653
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36
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by naming the issue (rights, health, HIV, etc)

by country

by region

by communication medium (film, TV, radio, etc)

by communication strategy (social marketing, advocacy, etc)

by intervention title/formal name

by author

other

 
 
45. The CI currently has summary information in both English and Spanish.  The next 
language which I would like to see The CI utilise is: 
(select only one) 

438
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79
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French

Portuguese

Hindi

Mandarin

Other *

 
* Other suggestions: African Vernacular Languages, Arabic, Bahasa Indonesia, Bangla, Bengali, Chinese, 
German, Italian, Japanese, Kiswahili,  Nepalí, Persian, Polish, Quechua, Russian, Serbian, Shona, Thai, 
Urdu, and None. 

 
 
46. I use the following other types of websites in my work: 
(select all that apply) 
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941
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search engines (Google, Yahoo, Lycos, MSN etc)

news websites (BBC, CNN, IPS, IRIN, etc)

academic websites

library websites

journal websites
non-governmental organisation (NGO)/civil society

organisation (CSO) websites
multilateral/united nations organisational websites

I only use The CI websites

other

 
 



 

SEARCHING (Section 7 of 8) 
Each of The CI websites has both keyword and “Custom Search” features both for site-wide and specific section 
searches. 

 
 

 
47. I search The CI websites.  

never
9%

once a year
3%

once every six 
months

10%

once a month
25%

several times a day
5%

once a day
7%

once a week
23%

several times a 
week
18%

 
 
48. I would rate the quality of my searching experience on The CI family of websites as 
follows: 
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search features

Usability Speed

Excellent Very Good Good Mediocre Poor

 
 



49. I prefer to search The CI websites by: 
(select only ONE of the below options) 

browsing by 
following the CI 

navigation (left side, 
windows/focal point, 

etc.)
22%

browsing through 
pages until I find 

what I need
27%

The CI Custom 
Search terms / 

advanced search 
interface (e.g. 

Geography, Dev 
Issues, Medium, 

etc.)
10%

keywords that I 
enter in the search 
box (top left corner)

41%

 
 
 
 
 
 

ACCESS (Section 8 of 8) 
What kind of access do you have to The CI? 
 
50. My primary access to the internet is through: 
(select all that apply) 
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37

125

33

17

6

149
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my home computer

my work computer

a shared computer between peers/co-workers

a university/educational institution computer

a public library

a community centre

a cultural centre

an internet café

none of the above - I do not have regular access to the internet

 
 
 
51. I have to pay for my primary internet access: 

Yes: 967 No: 785

 
 
 



52. My primary internet connectivity is: 

41

56

116
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107
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Slow (e.g. 26k dial-up modem or less) and unreliable

Slow (e.g. 26k dial-up modem or less) and reliable

Medium (e.g. 56k modem) and unreliable

Medium (e.g. 56k modem) and reliable

Fast (e.g. Cable/ADSL/fast company network) and unreliable

Fast (e.g. Cable/ADSL/fast company network) and reliable

I'm not sure

 
 
 
 
53. I typically use the following kind of computer equipment to browse websites and/or visit 
the CI family of websites: 

recent hardware 
(e.g. less than 2 

years old)
48%

can’t tell the age of 
my hardware

5%

older hardware (e.g. 
older than 5 years 

old)
6%

relatively recent 
hardware (e.g. 

between 2 and 5 
years old)

41%

 
 
 
 
54. I typically use the following kind of computer operating system to browse websites 

and/or visit the CI family of websites: 

relatively recent 
operating system 

(e.g. Windows 
98/ME/2000, Mac OS 

8-9)
20%

older operating 
system (e.g. 

Windows 95, Mac OS 
8 or less)

2%

not sure, or other 
operating system 

(e.g. Linux, Unix, etc.)
3%

recent operating 
system (e.g. 

Windows XP, Mac OS 
X)

75%

 



55. I use the internet to: 
(select all that apply) 

1689

1270

1344

1371

481

431

314

332

154

0 200 400 600 800 1000 1200 1400 1600 1800

send and receive emails

browse websites for general news (e.g. CNN, BBC, etc.)

browse websites for news specific to development

browse websites for research and to locate development
information sources

engage in communication for development via discussion forums

engage in communication for development via Instant Messaging
(e.g. MSN, Windows Messenger, Yahoo! Instant Messaging, etc.)
engage in communication for development via internet telephone

calls (e.g. VoIP such as Skype)

undertake my school, college or university studies

other

 
 
 
56. I spend the following amount of time on the internet, for my work, or other than for 
pleasure: 

over 20 hours per 
week
37%

6-10 hours per week
22%

11-20 hours per 
week
22%

0-2 hours per week
4%

3-5 hours per week
15%

 
 



57. Any final comments you might have? (random sample, unedited) 
 

• i just need personal computers and uninhibited access to internet to fully benefit from CI websites   
• Congratulations for que good work. Good sourc es of research. Go ahead! Good luck!   
• thank you for coming up with this wonderful and very website, good luck and more power!   
• I would appreciate informatiion that is specific to Africa.   
• Fast changes are seen in the Development Support Communications. However, there seems to be lack of 

administrative will of the International funding agencies to support Community Communications Networks in Hindi/ 
Regional languages for the third-world countries. Moreover, the Development Communicators are not able 
highlighting the issues of Community/ Societal, and functional Divide being created by the International Funding 
Agencies. The examples are: Gulf Created in the name of Gender & Trifurcation of the Electricity Boards, and 
many more. On one side the MDGs aim at following the holistic systems approach, but the Funding Agencies 
have been following the reverse path. It becomes the duty of the Development Support Communicators to make 
the environment for ending such irrelevant approaches.   

• I like comminit!! Full of good stuff. Revamping your web site and improving the navigation may be a good idea. 
Also maybe consider adding on your search results page a link to webmaster to report dead links.   

• It was a privilege to be individually approached by the CI to complete this survey form.   
• Keep on the good work. Even though I’m not involved in development communications at present, it is a great 

source of information and ideas.   
• Need more user information regularly plus such surveys that seems very educating.   
• The CI is very important tool as far as my work is concerned. It discusses about very important development 

issues and the experiences and information from the CI has helped me a lot in becoming an effective 
development worker with my organisation.   

• Using the internet for communication, news, research development has really changed my working abailities. It 
has increased my scope & opened news doors for much more...   

• keep up the good work   
• The work of CI is crucial, thank you for your efforts   
• It has been a good survey which has also served the purpose of making me realise the other services provided.   
• I hope this web-site continues to live. So many great resources 'die' when the funding dries up.   
• im worried for my eyes. i spend such long hours on the computer but i can never leave out CI from my priorities   
• There are several communications specialists who are unemployed looking for a right fit in the field. Till such time 

if CI can help flashing short term assignemnts( some employers have an urgent need)everyday, that could be a 
win-win situation. CI website will be visited more often by those looking for jobs.   

• I enjoyed the ride through your pages. Thanks for making me feel useful!!!   
• You provide an excellent service with the CI Network and I'm sincerely grateful. Many thanks.   
• More power to CI! Please have more features on indigenous peoples and Moro/Muslims   
• I work in science publishing and use the internet heavily for my paid job, plus I run a nonprofit: my answers above 

apply to both roles. I hope they are not confusing. I enjoy reading The Drum Beat and hope that my taking this 
poll is helpful in some way.   

• CI websites are very useful for development   
• Congratulations!   
• Communications Initiative is a wonderful and unique source of information for people interested in 

communications for development. For me, there should be a better balance between health and other types of 
development communications issues.   

• I WOULD REQUEST THE CI TEAM TO REMAIN IN TOUCH WITH ME VIA E-MAIL.I HOPE TO CONTACT 
THEM SOON MYSELF! THANKS SO MUCH FOR GIVING ME THIS WONDERFUL CHANCE!I HOPE TO GET 
CONNECTED REGIONALLY & GLOBALLY! BEST WISHES & REGARDS & SOLIDARITY, MAY GOD BLESS 
YOUR EFFORTS!   

• I enjoy reading the CI; it keeps me in touch with other programs no matter where I may be.   
• I am interested in knowing the results of the survey. What have you learned?   
• It's a pleasure for me to have completed this survey .I look forward to drawing the best from it . Yours .   
• Excellent web site   
• Perhaps it is my own inability, but I do fidn the search function on CI difficult to use - coudl you try to 

simplify/clarify it - I woudl definitely use it regularly if it is more user-friendly. Keep up the excellent work!   
• Please share the results of this survey with the CI network. I find CI very useful and extremely comprehensive. 

Though I am sure I barely use all the resources that you have on it.   
• This is a useful resource for me. Even though I browse rather than deeply research, I find useful information that I 

can use.   



• All I can say is that I find CI too heavy, too loaded with info for me to browse through and get an idea. I subscribed 
probably some 5-6 years ago, but I forgot why and hardly ever look into the emails I receive. However, I won't 
resign from it, in case in the future I might understand why the CI newsletter is important for me! :-)   

• It has been a pleasure doing the survey.   
• Information is power! Bravoo for making millions of people more powerful.   
• I've had difficulty getting off the list of endless commentary about specific questions. I really don't have time to 

engage in the chatter, but can't figure out how to get off the list, so I just immediately delete.   
• CIN is a great resource   
• good work.keep it up.   
• Good luck for new features   
• Thank you for the DRUM BEAT INFO MahendraMishra, Bhubaneswar , India   
• I appreciate what I have learnt and benefited from the ci i look forward to seing more issues.   
• Very GOOD   
• I am not so keen on using this type of surveys. I also think I use your service too seldom to give you relevant 

answers.   
• Site is very helpful and I'm happy there is a site devoted to development issues   
• Thanks for this site!   
• The communication initiative website concept is lovely.   
• ONLY PROBLEM I HAVE IS NO ACCESS DURING FIELD TRIPS IN RURAL AREAS.BUT NOT FOR LONG 

PERIODS   
• No, thanks.   
• As an institution located in rural Africa the CI has been a very useful source for information relevant to our work.   
• I would like to see CI take an interest in Native American issues here in the United States ... it is a shame that you 

neglect our most disadvantaged minority - I can help you with this is need be   
• This queationnaire is a little faulty because it assumes that respondents actually use the website. There is no 

need to because the emails are perfectly sufficient for my purposes and probably many others also. There are 
only 24 hours in a day and I have to sleep sometimes.   

• none   
• While CI has a rich variety of information, I find that the information is often posted without sufficient analysis of 

content, innovation, etc. It is, therefore, difficult to distinguish between good, bad and indifferent resources.   
• It has been a great advantage for me to be connected to this forum.   
• thanks   
• Quite long, time consuming survey. Did it because your CI is good and can be improved.   
• Looking forward for more wide coverage...   
• Also publish cogent communication strategies that could bwe adapted by respective countries and institutionx.   
• I love CI. Thanks.   
• none   
• PROVIDE LINKS TO AVAILABLE SCHOLARSHIP OPPORTUNITIES FOR POOR PEOPLE AS WELL AS 

FUNDING OPPORTUNITIES FOR COMMMUNITY HEALTH INITIATIVES   
• Keep it Up!! I value the service!   
• The CI is a very reliable site for my work and studies in community development. It is a site you cannot do without   
• I recently subscribed to the CI, most of the things are still new to me. I really would want to know more about 

communication development. The information that i have got so far has your organisation has taught me a lot 
about your work.   

• Information is power and in this era of information continue updating us new events, job listings and resources. 
Also enhance networking among practitioners (like BCC networking, gender netowking the like) among CI users 
and in course of time plan for expereicne sharing meetings. Many thanks,   

• Listing of donors and business opportunity such as posting of invitation for proposal bids, grants opportunity, etc. 
would be good.   

• I appreciate your structure of data gathering. Thanks- Bhai   
• Thank you.   
• thank you for all you do. I have used materials for overseas volunteer service and for my work.   
• It is a wonderful contribution to Communication for Development. I wish to be a key player in both the learning 

and development evolution in our part of the world with special emphasis to participation at the international level 
for scholarship enrichment and social development.   

• I would have loved to answer all the questions, but as indicated elsewhere on this form, I fould not open the links. 
I have often wondered why I never heard from the vacancies desk after applying for consultancies even in cases 
where the location is in English speaking Africa, I an qualified and have experience of over 20 years in social 
developments, evaluations, gender, HIV and AIDS, livelihoods, and communication for development, media, etc.    



APPENDIX A - Participation Rates by Section 
 
 

ABOUT YOU (section 1 of 8) 

Participation Rate [questions 1 to 10]

2122

2099

2050

2089

2332

2200

2025

2330

2328

2281

212

235

284

245

9

145

309

4

6

53

1

2

3

4

5

6

7

8

9

10

Responded Skipped

 

WEBSITES (Section 2 of 8) 

Participation Rate [questions 11 to 18]

2095

2110

2086

2051

2016

1978

503

2048

239

225

248

283

319

356

1831

287

#11

#12

#13

#14

#15

#16

#17

#18

Responded Skipped

 
 



MAGAZINES (Section 3 of 8) 

Participation Rate [questions 19 to 29]

1962

1946

1939

1931

1923

1878

1774

1698

1875

1269

1354

373

388

395

405

413

456

560

636

460

1066

980

#19

#20

#21

#22

#23

#24

#25

#26

#27

#28

#29

Responded Skipped

 

PEER NETWORKING (Section 4 of 8) 

Participation Rate [questions 30 to 34]

1873

1805

1817

1835

1730

462

529

518

500

604

#30

#31

#32

#33

#34

Responded Skipped

 

WINDOWS (Section 5 of 8) 

Participation Rate [questions 35 to 39]

1823

1507

1534

1440

557

512

827

801

894

1777

#35

#36

#37

#38

#39

Responded Skipped

 
 



CONTENT (Section 6 of 8) 

Participation Rate [questions 40 to 46]

1785

1581

750

628

1731

985

1772

549

753

1584

1706

603

1349

562

#40

#41

#42

#43

#44

#45

#46

Responded Skipped

 

SEARCHING (Section 7 of 8) 

Participation Rate [questions 47 to 49]

1718

1463

1468

616

871

866

#47

#48

#49

Responded Skipped

 

ACCESS (Section 8 of 8) 

Participation Rate [questions 50 to 57]

1777

1752

1760

1729

1723

1757

1750

530

557

584

576

607

613

577

586

1804

#50

#51

#52

#53

#54

#55

#56

#57

Responded Skipped

 
 
 
 



APPENDIX B – Breakdown of Respondents by Country (Q5, Q6) 
 
 
 
 
 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Anguilla 0 1 
Antigua & Barbuda 0 0 
Aruba 0 0 
Bahamas 1 1 
Barbados 3 1 
Bermuda 0 0 
British Virgin Islands 0 0 
Cayman Islands 0 0 
Cuba (also Latin America) 0 4 
Dominica 0 0 
Dominican Republic (also Latin 
America) 11 11 
Grenada 0 0 
Guadeloupe 0 0 
Haiti 0 0 
Jamaica 8 6 
Martinique 0 0 
Montserrat 0 0 
Netherlands Antilles 0 0 
Puerto Rico (also Latin 
America) 5 5 
Saint Lucia 0 0 
Saint Vincent & Grenadines 1 1 
St. Christopher St. Kitts & Nevis 0 0 
Trinidad & Tobago 0 2 
Turks & Caicos Islands 0 0 
Wallis & Futuna Islands 1 0 
CARIBBEAN REGION 30 32 

 
 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Afghanistan 6 3 
Bangladesh 18 17 
Bhutan 5 3 
India 104 104 
Maldives 0 0 
Nepal 16 14 
Pakistan 17 17 
Sri Lanka 3 6 
SOUTH ASIA REGION 169 164  

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Albania 2 1 
Armenia 1 1 
Azerbaijan 3 2 
Belarus 0 0 
Bosnia Herzegovina 1 1 
Bulgaria 0 0 
Croatia 2 3 
Czech Republic 2 2 
Estonia 1 1 
Georgia Republic of 4 4 
Hungary 2 1 
Kazakhstan 2 3 
Kyrgyzstan 1 0 
Latvia 0 0 
Lithuania 0 0 
Macedonia Republic of 3 3 
Moldova 2 1 
Poland 0 1 
Romania 3 3 
Russia 1 3 
Serbia / Montenegro 5 3 
Slovak Republic Slovakia 1 1 
Slovenia 2 1 
Tajikistan 1 0 
Turkmenistan 0 0 
Ukraine 1 2 
Uzbekistan 4 4 
Yugoslavia (former) 0 0 
EASTERN EUROPE & 
CENTRAL ASIA REGION 44 41 

 
 
 
 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Canada 89 92 
Saint Pierre & Miquelon 0 0 
United States 306 273 
NORTH AMERICA REGION 395 365  

 
 
 
 



 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Angola 2 2 
Botswana 2 1 
Burundi 0 2 
Comoros 0 0 
Congo Republic of the 2 5 
Congo Democratic Republic of 
the 4 3 
Djibouti 0 0 
Equatorial Guinea 0 0 
Eritrea 0 0 
Ethiopia 18 13 
Kenya 60 54 
Lesotho 2 2 
Madagascar 2 1 
Malawi 21 22 
Mauritius 1 1 
Mayotte 0 0 
Mozambique 13 7 
Namibia 11 6 
Reunion 0 0 
Rwanda 3 2 
Saint Helena 0 0 
Seychelles 0 0 
Somalia 1 1 
South Africa 65 57 
Swaziland 3 3 
Tanzania 15 12 
Uganda 31 25 
Zaire 0 0 
Zambia 19 17 
Zimbabwe 24 22 
EAST & SOUTHERN AFRICA 
REGION 299 258 

 
 
 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Argentina 105 104 
Belize 3 2 
Bolivia 44 46 
Brazil 32 35 
Chile 34 32 
Colombia 222 231 
Costa Rica 16 15 
Cuba (also Caribbean) 0 4 
Dominican Republic (also 
Caribbean) 11 11 
Ecuador 33 32 
El Salvador 17 17 
French Guiana 0 0 
Guatemala 14 13 
Guyana 2 2 
Honduras 8 6 
Mexico (also North America) 68 67 
Nicaragua 15 14 
Panama 8 7 
Paraguay 11 11 
Peru 117 119 
Puerto Rico (also Caribbean) 5 5 
Suriname 3 3 
Uruguay 18 22 
Venezuela 24 23 
LATIN AMERICA REGION 810 821 

 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Brunei Darussalam 0 0 
Burma Myanmar 4 2 
Cambodia 5 1 
China 2 2 
East Timor 2 0 
Hong Kong 0 0 
Indonesia 14 10 
Japan 1 3 
Korea Republic of North 0 0 
Korea Republic of South 2 2 
Laos 3 0 
Macao 0 0 
Malaysia 6 5 
Mongolia 1 0 
Philippines 28 28 
Singapore 2 4 
Taiwan 0 0 
Thailand 14 3 
Vietnam 10 6 
SOUTH EAST & EAST ASIA 
REGION 94 66  

 



 
 
 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Algeria 0 1 
Bahrain 0 0 
Egypt 7 5 
Iran 2 3 
Iraq 2 0 
Israel 2 1 
Jordan 0 1 
Kuwait 0 0 
Lebanon 4 4 
Libya 0 0 
Morocco 0 0 
Oman 0 0 
Palestinian Territory 1 1 
Qatar 1 0 
Saudi Arabia 0 0 
Sudan 5 4 
Syrian Arab Republic Syria 0 0 
Tunisia 0 1 
Turkey 1 2 
United Arab Emirates 0 0 
Western Sahara 0 0 
Yemen 1 0 
MIDDLE EAST & NORTH 
AFRICA REGION 26 23  

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Australia 45 49 
Fiji 4 5 
French Polynesia 0 0 
Guam 0 0 
Kiribati 0 0 
Nauru 0 0 
New Caledonia 0 0 
New Zealand 3 6 
Papua New Guinea 5 3 
Pitcairn Island 0 0 
Samoa 2 2 
Solomon Islands 0 0 
Tonga 0 0 
Tuvalu 0 0 
Vanuatu 2 2 
SOUTH PACIFIC REGION 61 67 

 
 
 
 

 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Benin 2 2 
Burkina Faso 1 1 
Cameroon 14 16 
Cape Verde 0 0 
Central African Republic 2 1 
Chad 0 1 
Cote d'Ivoire Ivory Coast 1 0 
Gabon 0 0 
Gambia 1 0 
Ghana 21 25 
Guinea 1 0 
Guinea Bissau 0 0 
Liberia 0 0 
Mali 6 2 
Mauritania 1 2 
Niger 2 1 
Nigeria 56 57 
Sao Tome & Principe 0 0 
Senegal 7 3 
Sierra Leone 3 4 
Togo 1 1 
WEST AFRICA REGION 119 116  

 
 
 



 Country 
 

Country 
of 
Residence 

Country of 
Nationality 

Andorra 1 0 
Austria 2 3 
Belgium 11 7 
Cyprus 0 1 
Denmark 11 7 
Faroe Islands 0 0 
Finland 6 6 
France 28 20 
Germany 18 21 
Gibraltar 0 0 
Great Britain & Northern Ireland 
(UK) 96 88 
Greece 1 1 
Greenland 0 0 
Iceland 0 0 
Ireland Eire 4 4 
Italy 18 16 
Liechtenstein 0 0 
Luxembourg 0 0 
Malta 1 1 
Monaco 0 0 
Netherlands 23 24 
Norway 5 3 
Portugal 3 2 
San Marino 0 0 
Spain 32 32 
Sweden 4 5 
Switzerland 21 6 
WESTERN EUROPE 
(EUROPE) REGION 285 247  

RESPONDENTS - 
GRAND TOTAL 2332 2200  

 
 


